  

Major areas for CSR:


- environmental protection


- energy saving


- fair business practices


- product and marketing


- treatment of human resources  


- community involvement



































Social responsibility to consumers - issues


( value for money


( product quality and safety


( fair advertising


( after sales service


( local sourcing


( sustainable products


( product testing


( handling of consumer complaints


( availability of information








Workplace issues


( fair treatment at work


( workforce diversity and equal opportunities


( right to be kept informed


( health and safety


( work life balance


( opportunities for participation


( training in new skills


( provision of social facilities


( job design and satisfaction


( attitude to disadvantaged groups


( working conditions





Community issues


( environmental effects


( local planning and stakeholder consultation


( respect for human rights


( effect on infrastructure


( local employment 


( sourcing from local suppliers


( health and safety








Environmental issues


( effects of pollution, noise, waste disposal, congestion


( waste management


( resource management


( use of chemicals


( use of energy


( water consumption


( biodiversity








